
FINANCIAL REVIEW

ACCOUNTING POLICIES
NBL’s accounting policies comply with International Financial Reporting Standards and are consistent  
with those of the previous reporting year with the exception of the adoption of IFRS 9 and IFRS 15 in  
the current year.

REVENUE 
Consolidated revenue increased by 15.3% from N$2 687 million to N$3 098 million for the year ended  
30 June 2019. The increase in revenue is primarily driven by the increase in South African volumes.

OPERATING PROFIT
The Group’s operating profit for the year ended 30 June 2019 showed an increase of 6.33% over the previous 
reporting period. This translates into an operating margin of 21.0% compared with 22.8% reported for the 
previous financial year.

TAXATION
The taxation charge for the year ended 30 June 2019 was N$155 million, while the previous reporting  
period reflected a higher charge of N$171 million. The decrease is due to the recognition of tax receivable 
from SARS and in the prior year a significant portion of 2017’s tax was paid as a top-up in 2018.  
(Refer to note 22.)

The accumulated tax losses of the Group’s wholly owned South African and Botswana subsidiaries have not 
been recognised, due to uncertainty regarding future taxable income.

PROFIT AFTER TAX AND EARNINGS PER SHARE
Profit attributable to shareholders increased with 134.1% from N$398 million in the previous financial year  
to N$931 million in the current year, resulting in the earnings per share for the year ended 30 June 2019 
increasing to 450.8 cents (2018: 192.6 cents). 

These increases are as a result of NBL’s investment in Heineken SA delivering an exceptional performance, 
with growth in volume and operating profit for the period, ahead of the original business case. Additionally, 
Heineken SA raised a substantial deferred tax asset derived from previously unutilised tax losses.  
(Refer to note 7.)

FINANCIAL POSITION
The net debt-to-equity ratio increased from -2% in the previous financial year to 11% in the year under review, 
following the partial repayment of the medium-term loans. (Refer to note 28.5.)

NAMIBIAN MARKET
The Namibian market remains a significant contributor to total revenues and earnings, with  
Tafel Lager spear-heading the overall beer growth. The Group maintained its strong market position despite 
a strained local economy and declining consumer spend. 

SOUTH AFRICA
Heineken South Africa continues to grow its market share and started to produce accounting profits.

The increase in total equity accounted profits are mainly attributable to Heineken’s increased shareholding  
in the South African market and improved operations. (Refer to note 7.)

EXPORTS (EXCLUDING SOUTH AFRICA)
Total beer and soft drink volumes sold to export markets decreased by 36.6% and increased by 18.7% 
respectively from the previous period.

CASH FLOWS
Net cash flow from operating activities decreased from N$357 million in the previous financial year to 
negative N$81 million in 2019. The decrease in cash flow was mainly due to the special dividend pay-out  
of N$400 million.

Net cash outflow from investing activities lower from N$128 million in the previous year to N$95 million in 
the 2019 financial year, mainly due to less capital expenditure for 2019.

Net cash outflow from financing activities decreased from N$158 million in the previous financial year  
to a net outflow of N$59 million in the current year. The decrease was mainly due to the withdrawal of  
N$100 million from the revolving facility. (See Annexure A to this Integrated Annual Report.)
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